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https://www.hurrahproductions.com.sg/portfolio/

SINCE 2008



People allow good videos into their lives;
they’ll stop and give their time to watch, like and share.

Our creative is informed by data.

Our videos earn your audience’s attention.



All BARK

We want your films to be heard by your audience.

Whether your message is brave, loud, subtle, glossy, funny; you won’t be barking
up the wrong tree.

All BITE

We make videos that leave a mark on your audience.

Our videos have the ability to cut through; getting your audience to stop and en-
gage with your brand.



YOUR CUSTOMER' S JOURNEY
We look at your Customer’s journey to
see where we can get people tuning in.

Using Golin’s relevance-radar tools we
have access to global consumer in-
sights.

With Golin’s talent pool of communica-
tion experts we can scale creative ideas
far beyond the screen.

Click icons to watch examples of each



AWARENESS

We raised awareness for the
Movember charity by making
a “mo-legy” - beach, barber

& bikers.

The videos won the
“Moscars” - an award
given to the creators of
the best film that year
that raises awareness
of the charity.

Click here t


https://www.hurrahproductions.com.sg/portfolio/movember/

CONSIOERATION
Touching upon the rollercoaster ride of being a parent this
film highlighted that your child will always choose softness
above anything else... even a bag of money.

This film won us a silver Cannes Lion and a Bronze Clio,
and remains a favorite.

Click here to go to our film for Comfort


https://www.hurrahproductions.com.sg/portfolio/soft-test/

ATTITUDE
Hellmann’s wanted consumers to chdfige their atti-
tudes towards their Mayonnaise. They wanted con-
sumers tairegard the mayonnaise as a good option to
pair witlilocal culinary delights.
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https://www.youtube.com/watch?v=O5i5Tlr-SmA&t=9s

PURCHASE
Bringing the town of Hawkins to Sing S -
old and new - queueing up to watc
Stranger Things on Netflix.

e Poking some fun at the suburb of Yishun allowed Netflix to
connect with viewers in market, deepening the prand’s rel-
nce to Singaporeans.

IIm was a huge success; more importantly it drove
ubscriptions to Netflix and record viewings for the

eries‘} .
1

was picked up on social channels and the main-
media, demonstrating our ability to produce high-
lywood quality productions.
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Click here to go to our film for Netflix


https://www.youtube.com/watch?v=h69Hd7kkLfw

ADVOCACY

We built a fan base and community around Clean & Clear by
helping them tackle everyday prejudices about skin tone.

Collaborating with Indian influencers we used video as an inti-_
mate means to tell inspiring stories of empowerment to

prove that skin tone is not a marker for beauty and in no

way defines a woman’s limits or potential.

Click here to go to our film for J&J


https://www.youtube.com/watch?v=gvog6oeoako
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Earned First People watch our videos because
they want to, not because they have to.

Informed By Data We study what works with your
audience, what your audience is talking about and
what your competition has done.

Triggers A Response People remember what they
feel. We want your message to be memorable.

Optimally Amplified We have the right tools to
make sure your videos are being viewed in the right
places at the right times by the right audience.

rives An Action Beyond a “nice” video; we want
your audience to share, comment or get in touch.




Online video channel

Series of videos

A video

CHANN.

=L AGNOSTIC

We make videos that live on any channel.

From short snappy videos - for brands like Mi-
crosoft, Google and Hellmann’s Mayonnaise
- that live on social channels; to full-bloodied
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long-form documentaries for broadcasters
such as National Geographic Channel.

RoT

Since 2008 visual storytelling has been our
world; it's in our DNA.



WHERE WE'VE BEEN

If Si
roo

ngapore is our living
M, Asia Is our backyard.

Wit

N forays down the road to

Africa, Middle East and Eu-

rop

Wh

e.

en filming around the

world we send a core team
from Singapore to work with

our

top-notch network of

third-parties.

This allows us to anchor in-
sights and creative whilst be-

INg

mindful of budgets.

I >5 PROJECTS

4-5 PROJECTS
2-3 PROJECTS
1 PROJECT

WHERE WE’VE BEEN
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https://www.hurrahproductions.com.sg/#contact
mailto:james.rotheram%40hurrahproductions.tv?subject=james.rotheram%40hurrahproductions.tv

